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Why BIIA?
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A Platform to Network

A User Forum: Trends

A Promote and Protect
the Industry
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BIIA: A GLOBAL NETWORK
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DISCUSSION TOPICS

A Defining the Market

Change Drivers

A

A Asymmetry of Information

A  The Credit Crunch and Information
A

Success Factors for Survival
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DISCUSSION TOPICS

A Defining the Market

Credit & Financial Information
OUTSELL 6y
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GLOBAL INFORMATION MARKET

2009 Preliminary Forecast

@O ISELLE)

Company
US$ 390 bn B2B Information
Trade Publishing US$4.28bn Credit &
US$21.06bn Financial Info
US$43.16bn Education
Yellow Pages & & Training
Directories
US$47.73bn
US$35.84bn &
Search, / HR Information
Aggregation & US$4.27bn
Syndlcatlon /
Legal, Tax &
Outsell Inc 2009 B Reguitoy
US$15.33bn

Preliminary Forecast
US$ 390 bn

News FI1ouuctls &
Publishers — U IT & Telecom Research,
US$104.81bn Reports & Services

BII 5 US$2.81bn
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Market Research
& Reports
US$34.77bn



GLOBAL BUSINESS INFORMATION

Company
SZk . . Information .
Trade Publishing US$4.28bn Credit &
US$21.06bn ' Financial Info
\ US$43.16bn

Yellow Pages
& Directories
US$35.84bn

Outsell Inc 2009
Preliminary Forecast
US$ 104 bn 26%

OUTSELL 6y
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SEGMENT COMPARISON

Industry Growth in %

15
12.1 ‘ ‘
11

10.3 Credit & Financial
Information Segment (c&F)

10 -

2.5

Total Industr
) 21

2004 2005 2006 2007 2008 2009 P
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DISCUSSION TOPICS

A Defining the Market

A Change Drivers

Data Credit.
S EEE Informa_tlon
Supplier
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INDUSTRY DYNAMICS

NOne of the old
of electronic publishing is

that the customers are the
next competitor

David Worlock
Co-Chair, Outsell Leadership Programs; Founder of
Electronic Publishing and Chairman of BIIA
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POWER OF THE CUSTOMER

Competition

O==

Credit b

Data Inf i
Sources n S?Jrg[]:flii elcrm /
L

Substitution
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POWER OF THE CUSTOMER

Competition

Credit
Information
Supplier

Credit Insurance
Substitution

BIIA 9/17/2009 All Rights Reserved - www.biia.com -

[Data
Sources

14



CREDIT INFORMATION & CREDIT
INSURANCE

* Credit Information only (excl. Marketing & Collection Services)
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POWER OF THE CUSTOMER

Competition

Public
Sector
Data
sources

Credit
Information
Supplier

Supply Chain
Platforms

Substitution
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SUBSTITUTION  25LARGESTLISTED B2B
Total: US§ 2.2 by = MEDIA COMPANIES IN ASIA

: PIKO HK, $27¢
HKTDC, $172 yinhua Fin Media, $ KENFAIR, $3(

=
TradeEasy, $¢ SEEC MEDIA, $2
CCID CONS, ¢

Zhejiang Netsun, $

China.com, $2
Ninetowns, $2

ChinaFinOnl, $2¢

HC Int, $4l/
Global Source, $18/

Baidu, $23

INFO COMMUN, $1:

CMP ASIA, $15I

PIKO THAI, $3.
BUS MED CHINA, $:

IMPRESS HOLD, $1

INFOMEDIA, $4-

CYBERMEDIA, $:
LEXICON, $1

inhua Finance, $27.— : ‘ BOL THAI, $¢
Alibaba, $314

Revenues in US$
Millions

China & HK Based:

US$1.8bn =78%
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SUBSTITUTION

fl> Vot amml SUPPLY CHAIN INFORMATION
| A BUYERS/SELLERS LINKS

U 40 million Users

U 1 million Customers PRODUCT INFORMATION USER
e GENERATED
Zhejiang Netsun, $ PAYMENT SYSTEMS
China.com, $2 y
Ninetowns,$20\ ~ = INFO COMMUN, $1:

EXPANSION

ChinaFinOnl, $2¢___
RIS $41/ EXPORT TRANSACTION INDICES
Global Source,/ VERTICAL MARKETS RESEARCH
$182 CREDIT INFORMATION

B2B CONTENT
Alibaba. \ \VL.E_X_@&N_,—#.L’ -

: Xinhua Finance, $27.— L. =BOL THAI, $t
Revenues in US$ $3——__L‘-r prm—
Millions

BII A Source: Business Strategies ¢ G OI N G G L O B A L
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MI RROR, MI RROR ON T

$3,000 CREDIT INFORMATION SEGMENT
Including Substitution 2008 Estimates
* Credit Information only (excl. Marketing & Collection Services)
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CO NVE RG E N C E - CONSUMER & COMMERCIAL CREDIT INFORMATION

Capital Bank & Consumer
Market Trade Credit Credit

< 3

Corporations Medium Size -fessionals
Businesses Private

Individuals

s O
: : = | CONSUMeEr
Rating Commercial Credit Credit

Agencies Information Bureaus
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CONVERGENCE

Capital Bank & Consumer
Market Trade Credit Credit

Corporations Medium Size -ofessionals
@ BusgAetsseS Private Individuals
Rating Commercial Credit |®elgEinlEl
Agencies Information Credit
Bureaus
Knowledge Bases 8

Expert Systems Credit Card Transactions

Analytics
Risk Modeling

By Businesses

Decision Systems 8
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CONVERGENCE MODELS

CREDITREFORM
.
Info EASY Number
BUERGEL SCHUFA COFACE (AK)
GERMANY GERMANY GERMANY

—

Commercial Credit
Info

~
ONE STOP SHOP TRADE
FOR CREDIT INFORMATION
INFORMATION ON SMEs
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CONVERGENCE

Capital Bank & Consumer
Market Trade Credit Credit
Corporations Medium Size -ofessionals
@ BusgAetsseS Private Individuals
Rating Commercial Credit |®elgEinlEl
Agencies Information Credit
Bureaus
4 \/
User gMi
Groups Brerelat )
\_ VAN . .
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SME CREDIT BUREAU sincarore

TECHNOLOGY SERVICE
PARTNERS DATA CONTRIBUTORS

CONTRIBUTORS

TRAINING:
FINANCIAL

_ E:rlrnsonLan: 0‘ AND CREDIT
% s e e MGMT
RIFC| B

Credit Bureau

Decidawith Confidence Data Repository

evolve FINANCIAL
maximus SUPPORT
Scoring Specialist USERS SME Credit Bureau

Singapore Example
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http://dnb.com/us/index.asp

CONVERGENCE 1T NEW ENTRANTS

Capital Bank & Consumer

Market Trade Credit Credit

Rating Commercial Credit Consumer
Agencies Information Credit Bureaus
Analytics SME Segment
Predictive Default Commercial
Modeling Credit Information

New
\ Business »
Models

BLUA o New Entrants
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DISCUSSION TOPICS

A Defining the Market
A Change Drivers

A Asymmetry of Information
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ASYMMETRY OF INFORMATION

Information Consumption Based on GDP (Benchmark North America)
Current Information Consumption US$ 14 bn (2005) - Potential US 25 bn+

Source: World Bank Survey 2006

$10

$8 - m

$6

$2 A

E— B e
Asia  SouthAsia W&E ME/Africa North Latin
Pacific Europe America America

mB2B* B2C** Ratings***

* Business Credit Information ** Consumer Credit Information *** Credit Rating Services
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THE CREDI T REPORT | S

B

e LONG LI VES THE CRE

World Bank Survey 2006
State of Development of Commercial Credit Information

I Solutions | Transition Reporting

BIIA®
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BUSINESS CYCLE
Debt Collection.

Debt Collection
Marketing

< Solutions

Supplier Risk
Assessment
Credit \4

Solutions Sales
Solutions

Cash Flow
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EMERGING MARKETS

Cash Flow

G

Solutions

Credit
Reports

Sales
Solutions
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SUCCESS FACTORS
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| NFRASTRUCTURE & ATTI
AUnderdeveloped ANegative Attitudes

PSI Infrastructure of Businesses
ADifficult to Access Alnformation is Secret!
APoor Quality ALack of Mandatory and

Out of Date Voluntary Disclosure

ALax Compliance
ANo Enforcement

ALack of Cooperation

S
Lack of Transparency
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ELIMINATING ASYMMETRY

Public e sl
Sector Credit Credit .
: & Business
Data Information Grantors
Borrowers
Sources

Central Banks, Regulators & Legislators

AChange OMind Set 6
ABroadening Mandatory Disclosure
AEncourage Voluntary Disclosure
Almprovement in Corporate Governance
AValue of Transparency, Information Pooling
ABenefits to Borrowers
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