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Why BIIA?
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A Platform to Network

A User Forum: Trends

A Promote and Protect
the Industry
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BIIA: A GLOBAL NETWORK
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DISCUSSION TOPICS

A Defining the Market

Change Drivers

A

A Asymmetry of Information

A  The Credit Crunch and Information
A

Success Factors for Survival
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DISCUSSION TOPICS

A Defining the Market

Credit & Financial Information
OUTSELL 6y

BIIA 9/17/2009 All Rights Reserved - www.biia.com - 5



GLOBAL INFORMATION MARKET

2009 Preliminary Forecast

@O ISELLE)

Company
US$ 390 bn B2B Information
Trade Publishing US$4.28bn Credit &
US$21.06bn Financial Info
US$43.16bn Education
Yellow Pages & & Training
Directories
US$47.73bn
US$35.84bn &
Search, / HR Information
Aggregation & US$4.27bn
Syndlcatlon /
Legal, Tax &
Outsell Inc 2009 B Reguitoy
US$15.33bn

Preliminary Forecast
US$ 390 bn

News FI1ouuctls &
Publishers — U IT & Telecom Research,
US$104.81bn Reports & Services

BII 5 US$2.81bn
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Market Research
& Reports
US$34.77bn



GLOBAL BUSINESS INFORMATION

Company
SZk . . Information .
Trade Publishing US$4.28bn Credit &
US$21.06bn ' Financial Info
\ US$43.16bn

Yellow Pages
& Directories
US$35.84bn

Outsell Inc 2009
Preliminary Forecast
US$ 104 bn 26%
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SEGMENT COMPARISON

Industry Growth in %
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CREDIT INFORMATION SEGMENT
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* Credit Information only (excl. Marketing & Collection Services)
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DISCUSSION TOPICS

A Defining the Market

A Change Drivers

Data Credit.
S EEE Informa_tlon
Supplier
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INDUSTRY DYNAMICS

NOne of the old
of electronic publishing is

that the customers are the
next competitor

David Worlock
Co-Chair, Outsell Leadership Programs; Founder of
Electronic Publishing and Chairman of BIIA
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POWER OF THE CUSTOMER

Competition
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POWER OF THE CUSTOMER

Competition

Credit
Information
Supplier

Credit Insurance
Substitution
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